Volume 13 - Issue 1 - January 2024

International Journal of Business
and Management Invention

e-ISSN : 2319-8028 p-ISSN : 2319-801X

Contents :

The Influence of Personal Selling and Trust on Loyalty 01-15
Through Consumer Satisfaction As An Intervening
Variable At Pt Mahakam Beta Farma

Gomgom Hamonangan Siahaan, Rahmawati, Dwi Martiyanti

Bridging the Gap between the Employability Skills of the 16-35
Fresh Business Graduates and the Prospective Employers

in Oman

Taj Eddin Omar Jabak, Munassir Hussain Syed, Mohammed

Ansari

The effect of Corporate Governance (CG) and Customer 36-49
Deposits (CD) on the Performance of Saudi Banks (PSB) :

The mediating role of Financial Inclusion(FI)

Prof. Dr. Mohamed Ali ZARAI

Elasticity of Demand for State Universities: Measuring 50-59
the Excellence of State Universities in East Java

Agus Prianto, Firman, Agus Timan

Role of Diversity, Equity and Inclusion at Workplace 60-63

Dr. Amarjot Verma

The Influence Of Age At Marriage And Year Of Marital 64-69
Experience On Marital Satisfaction And Marital Conflict

Among Normal And Shift Schedule Employees Of Ekiti

State, Nigeria

FALEGAN TEMITOPE

Market Literacy & Trend Analysis of Emerging Rural 70-76
Market

Dr. Ravita Jain



	Page 1

