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ABSTRACT: Power is the ability to influence others. One of the most influential theories of power comes from 

the work of French and Raven, who attempted to determine the sources of power leaders use to influence others. 

French and Raven identified five sources of power that can be grouped into two categories: organizational 

power (legitimate, reward, coercive) and personal power (expert, referent and information). Organizations 

require a control system and use power to reach their goals. In the organizations, relationships between 

administrators and employees are so critical aspect. Employees’ perception of organizational power play a 

crucial role to reach organizational goals. There are studies on organizational power although the number of 

the studies is low. The aim of this research is to evaluate the perception of organizational power of the textile 

employees. Data were gathered from 171 employees who are working at textile companies in Denizli. SPSS was 

used for the data analysis. 

Keywords: Organizational Power, Textile Industry 

 

I. INTRODUCTION 
Power has been a central topic in classical organization theory (1) (2) (3). Power is a natural process in 

the fabric of organizational life (4) (5). Getting things done requires power (6). Every day, managers in public 

and private organizations acquire and use power to accomplish organizational goals.  This paper addresses the 

nature of power. The standard theory is that power is the capacity for influence and that influence is based on 

the control of resources valued or desired by others. Power in organizational life is a critical aspect of 

relationships between administrators and their followers (7). In order to achieve organizational aims, 

administrators need to know how employees perceive organizational power and what they. There are studies on 

organizational power (8) (9) (10) (11) (12) (13) although the number of the studies is low. 

 

II. LITERATURE REVIEW 
2.1. Power 

Power is the ability to guide others to the needed behaviors (14) (15) (16). Power is a capacity or 

potential. Power might exist but the owner may not use it (Robbins, 1994). Power can be defined as an 

individual’s ‘capacity to modify others’ states by providing or withholding resources or administering 

punishment” (17). Yet, power is the source of manipulation process and the need for power is one of human 

basic instincts. There are various bases of power, including differences in roles, expertise, and connections to 

powerful others (18) (19). A person may experience power in one particular relationship, group, or situation (20) 

(21) (22).  
 

2.2. Organizational Power 

The nature and quality of a formal organization requires a control system. In this framework, it is 

necessary for such an organization to make use of power. Leaders resort to certain sources of power for leading 

and coordinating behaviors of his organization’s members, where the type of power used is important. Power 

source classifications in the literature are generally similar. One of the leading studies is French and Raven’s 

research (19). French and Raven grouped power sources under five dimensions: legitimate power, reward 

power, coercive power, expert power and referent (charisma) power. Many researchers have studied these five 

sources of power and searched for others (23) (24) (25). For the most part, French and Raven’s power sources 

remain intact. In the present study, this classification was used. These are (26); 
 

 Legitimate power is a person’s ability to influence others’ behavior because of the position that person 

holds within the organization. Legitimate or position power, as it is sometimes called, is derived from a 

position of authority inside the organization, often referred to as ‘formal authority’. 

 Reward power is a person’s ability to influence others’ behavior by providing them with things they want to 

receive. These rewards can be either financial, such as pay raises or bonuses or nonfinancial, including 

promotions, favorable work assignments, more responsibility, new equipment, praise, and recognition. 

 Coercive power is a person’s ability to influence others’ behavior by punishing them or by creating a 

perceived threat to do so. For example, employees may comply with a manager’s directive because of fear 

or threat of punishment. 
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 Expert power is a person’s ability to influence others’ behavior because of recognized knowledge, skills, or 

abilities. 

 Referent power is a person’s ability to influence others’ behavior because they like, admire, and respect the 

individual. 

 

III. METHOD 

The instrument used in this study is the organizational power questionnaire comprised five factors with 

30 questions.  Raven, vd. (27) designed this questionnaire, with the reliability of 0.84, the results were 

satisfactory. The factors of this questionnaire include reward power, coercive power, legitimate power, expert 

power, referent power and informational power. 

The sample group in the present research is employees of a textile companies in Denizli, which in this 

research, among them 171 individuals were selected based on simple random sampling as statistical sample 

members. Finally, 171 questionnaires were distributed and then analyzed in SPSS. 

 

IV. FINDINGS AND RESULTS 
The aim of this study to determine the views of the  textile employees about perception of 

organizational power, sharing the resulting data on perception of organizational power and the creation of 

awareness of organizational power in the textile companies.  

The participants of the survey were employees who work in textile sector. The total number of the 

participants was 171. The sample consisted of 59 men with 34.5% and 112 women with 65.5%. Considering 

participants education level; 24% have primary school, 34% have high school, 38% have bachelor degree and 

4% have master degree degree. The rate of the participants who have bachelor is the highest level. In addition to 

these, the positions of the participants, 67.8% are employees, 17% low level manager, 14,6% are middle level 

manager, 0,6% are top level manager. Many of participants to our study is employees. According to the results 

of participants’ job experience, 28.7% are 1-5 years, 30.4% are 6-10 years, 35.7% are 11-20 years and 5.3% are 

21 and up years. 

 The reliability analysis of the 30 items questionnaire was 0.84 and then t test and anova was conducted 

to see the difference between the demographic datas and organizational power dimensions. 

 

Table 1. Comparison the employees according to their age level 
 N Mean Std. Deviation t Sig. 

Reward 

Power 

21-30 62 4,12 ,686 2,861 0,003 

41 and up 33 3,46 ,874 

 

As shown in Table 1, result of the t test analysis revealed that a significant difference between 20-30 

years old and employees who were over the age of 41 who are employees participated in the survey.  Employees 

consider different about the perception of reward power in the scale of organizational power. While the 

arithmetic mean of the reward power participants between 20-30 years old is ( X =4,12),  participants over the 

age of 41 and up is ( X = 3,46). Reward power has more impact on employees between 20-30 years old than over 

the age of 41 and up. 

 

Table 2. Comparison the employees according to their levels of education 
 N Mean Std. Deviation t Sig. 

Coercive 

Power 

Primary School 41 4,46 ,798 1,675 0,036 

High School 58 3,94 ,743 

University 72 3,14 ,489 

 

Table 2 showed that anova test analysis revealed a significant difference between the employee’s 

education level of primary school, high school and university. Employees consider different about the 

perception of coercive power in the scale of organizational power. Arithmetic mean of the coercive power 

participants from primary school is ( X =4,46), participants from high school is ( X =3,94) and participants from 

university is ( X =3,14). As we see from the result, perception of coercive power for the participants from 

primary school is the highest. 

 

Table 3. Comparison the employee according to their job experience 
 N Mean Std. Deviation t Sig. 

Expert Power 1-5 years 49 4,24 ,434 0,347 0,026 

11 and up 70 3,21 ,729 

 

As shown in Table 3, result of the  t test analysis revealed that a significant difference between the 

employees who have job experience of 1-5 years and 11 and up years. Employees consider different about the 
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perception of expert power in the scale of organizational power. While the arithmetic mean of the expert power 

for the participants’ job experience 1-5 years is ( X =4,24),  11 and up years job experience is ( X = 3,21). 

 

Table 4. Comparison the employee according to their positions 
 N Mean Std. Deviation t Sig. 

Legitimative 
Power 

Employees 116 4,43 ,816 1,357 0,018 

Middle and Top Level Managers 55 2,95 ,782 

 

Table 4 showed that the t test analysis revealed a significant difference between employees who are 

employees and managers. Employees consider different about the perception of the legitimative power in the 

scale of organizational power.  Arithmetic mean of the legitimative power participants who are employees is 

( X =4,43), participant who are managers is  ( X =2,95). As we see on the result, legitimative power have more 

impact on employees than middle and top level managers.  

 

Table 5. Correlation of Organizational Learning Capacity and Its Dimensions 

 

 

 

 

 

 

 

**. Correlation is significant at the 0.01 level,             α= Significant Level 

 

Correlation analysis has been conducted to test organizational power and its dimensions. As shown in 

Table 5, the result of correlation analysis revealed that the direction and degree of the relationship between 

organizational power and its dimensions. When we examine the Table 5, we see that there is a high and positive 

relationship between organizational power and its dimensions. 

 

V. CONCLUSION 
The main aim of the research was to determine perception of organizational power of employees in 

textile companies. Organizational power is an important phenomenon for the companies but how to use it more 

importantly. Our study tried to evaluate perception of organizational power through the eyes of employees. 

When the results are evaluated, it is seen that reward power has more impact on employees between 20-30 years 

old than over the age of 41 and up. So, young employees are more motivated with reward and reward power 

have a significant impact on young employees. According to our observation and results, perception of coercive 

power for the participants from primary school is the highest due to their education level and they trust 

themselves less than university level. 

Perception of expert power for the participants with job experience 1-5 years is more remarkable than 

participants with 11 and up years job experience. New employees need more experience about their profession 

from their experienced manager. So, expert power always affect new employees. Employees with 11 and up 

years job experience are more experienced than new employees and expert power has less affect. Another result 

is legitimative power have more impact on employees than middle and top level managers. Employees have no 

legitimative position and also power. But middle and top level managers have legitimative position and also 

power. Because of this reason legitimative power has more impact on employees than middle and top level 

managers.  

As a result, this study was conducted to determine perception of organizational power in textile 

companies, shed light on other research and reveals more effective results in different regions with different 

participants. 
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